


“Data Driven Impact -
Quantitative data”

“How quantitative data has helped us reshape
and refine our programs and establish our
organization’s impact, and how
understanding impact has altered the way

Hurra runs initiatives and programs.”



Hurra Project - Public Resource Goals

® Familiarization of participating students with rugby
Indicator: carrying out rugby presentation lecture for
project students;

® Bimonthly monitoring of the development of
project professionals

Indicator: report prepared by educators about the
teacher;

® Semiannual monitoring of the development of
students participating in the project, both in the
physical-sporting part and in the cognitive and
behavioral

Indicator: report prepared by the project coordinator
with student assessment.

® 70% filling of 300 vacancies
Indicator: registration report of students;

® Train 1 physical education teacher per CEU served
to teach basic classes rugby
Indicator: certificate of completion of initial training;

e Organization of 6 integration events for project
participants,

enabling leisure and entertainment activities for them
Indicator: Photos of the events.
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OUTCOMES

What are the 2-5 intended outcomes your programme aims to achieve? Against each outcome please enter the target participants in the box provided.

For each outcome please provide up to 3 quantitative and up to 2 qualitative indicators that you will be reporting on throughout the year. Please also tell us
about the data collection methods you will use for each indicator and provide figures where possible.

These outcomes might reflect longer term changes you are hoping your overall programme will bring about. If so, please reflect the progress towards these
longer term outcomes that is realistically achievable within this funding cycle below through your indicators.

Outcome 1 Description

Target Participants (those participants you expect to experience the change you have described in this outcome — e.g. girls aged 7-14)

OIVELE VR LGGITEIGIEEN Data collection method ~ Participant group you Frequency of data Baseline — if appropriate Target

will be collecting this collection
Qualitative Indicators Data collection method  Participant group you Frequency of data Baseline Target
will be collecting this collection

information from
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